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ESSENTIAL DIGITAL HEADLINES *&;’W

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

OLOBAL OVERVIEW

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS MEDIA USERS

791 5.31 4.95 4.62
BILLION BILLION BILLION BILLION
‘ URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION

57.0% 67.1% 62.5% 58.4%
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Ml INTERNET USERS OVER TIME
2022

NUMBER OF INTERNET USERS (IN MILLIOMNS) AND YEAR-OMN-YEAR CHANGE

GLOBAL OVERVIEW
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1212 4418
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UNCONNECTED POPULATIONS %;,@*s?”

NUMBER OF PEOPLE (IN MILLIONS) WHO DO NOT USE THE INTERNET

NORTHERN
EUROPE

EASTERN
=

m

GLOBAL OVERVIEW
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MO m 460
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OVERVIEW OF INTERNET USE "‘E;“ ¥

ESSENTIAL INDICATORS OF INTERNET ADOPTION AND USE

GLOBAL OVERVIEW
TOTAL INTERNET USERS AS YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
INTERNET A PERCENTAGE OF IN THE NUMBER OF USING THE INTERNET BY ACCESSING THE INTERNET
USERS TOTAL POPULATION INTERNET USERS EACH INTERNET USER VIA MOBILE PHONES

495 62.5% +4.0% O6HS8M 92.1%

BILLION +192 MILLION +1.0% (+4M)

K- CNNIC: AF

SOURCES: KEPIOS ANALYSIS; ITU; GSMA INTELLGENCE;: EUROSTAT; GW1; CIA WORLD FACTS I; LOCAL GOVERNMENT AUTHORITIES; UNITED NATIONS. TIME SPENT AND MOBILE SHARE DATA t t
FROM GWI (@3 2 VEY OF INT RS AGED 14 TO 64. SEE GW1.COM FOR MORE DETAILS. ADVISORY: DUE TO COVID AYS IN RESEARCH AND REPORTING H e
FIGURES FOR INTERNET USER GROWTH MAY UNDER.REPRESENT ACTUAL TREND E NOTES ON DATA FOR MORE DETAILS. COMPARABILITY: SOURCE AND BASE CHANGE gg% | ‘ ootsuite




Smartphone Penetration

op 15 Countries with the Most Mobile users




Global Internet Speed Trend

FASTEST AVERAGE FIXED INTERNET CONNECTIONS FASTEST AVERAGE MOBILE INTERNET CONNECTIONS

# COUNTRY SPEED IN MBPS # COUNTRY SPEED IN MBPS

01 THAILAND 308.35 01 QATAR 178.01
02 SINGAPORE 245.31 02 UNITED ARAB EMIRATES 177.52
03 HONG KONG (SAR) 226.80 03 SOUTH KOREA 169.03

ROMANIA 190.60 04 CHINA 155.89
05 SWITZERLAND 188.88 05 AUSTRALIA 112.68
06 DENMARK 185.36 06 KUWAIT 110.59
07 HUNGARY 183.29 07 SAUDI ARABIA 109.48
08 FRANCE 178.87 08 NORWAY 105.79
09 MONACO 175.52 09 NETHERLANDS 100.98
10 UNITED STATES 173.67 10 CANADA 97.39




Share of Web Traffic by Device

Laptops Mobile Tablet Other
& Desktops Phones Devices Devices

41 46% 55.73%

[ §

25%  +25%




Speed Global Index Apeil 2021 :ja gl O
- v e .. H H oo - " e -

Cupulacau lgaul Cuo Jo Lud o

(PPPY © »uan @ Josc (1 LTy

122 | 176 “co 123 | 175 j 128 137. 1 122 .
‘

4 Olysw
96 ‘23.0- 99 22.4F_,' .,
I : __cu

Mbps dcpuli |
Uolle gl
Wwecwsom

A i

o

(f) akhbarlibya24

arlibya24 (@) www.akhbarlibya24.net




SOCIAL MEDIA USERS OVER TIME

NUMBER OF SOCIAL MEDIA USERS (IN MILLIONS) AND YEAR-ON-YEAR CHANGE (NOTE: USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)

GLOBAL OVERVIEW

4,623

4,199

3709
3,461
3,196
2789
2307
2078
]720 1857

1 482 |||I\\ |||II|
'|6 0% +20.9% +14.6% +8.3%
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Percent of Time Spent on Apps with Mobile devices

Maps
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Most Visited Social Media Platforms

Facebook

Youtube

WhatsApp

FB Messenger

Neixin / Wecaht
\

Instagram

Tik Tok

QaQ

Douyin

Sina Weibo

Qzone

Snapchat

Reddit

Kuaishou

Pinterest

Telegram

Twitter

Quora

Viber

LINE

900 1200 1500 1800 2100

Number of active users in millions

2400

2700

3000




World E-commerce Statistics

Sales In billion U.S. dollars
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FAgure N3,  Global advertising expendibure by - Share of Intermmet advertising revenue,
different media, 2000 and 2007 by compamy, 200102007
(Per cent) {Per cent)

2010 2017 - I I I I I I I I

2011 2012 203 2015 2016 2017
Intermet Ourtdioor Radio ™ Print
|

[ Google [l Facebook Hhers

Souwce: LIMNCTAD bassd on ZEMTH Advorising axponditurns
forecasts  (htipsc/Aeww Zonithmedia com), Alphabst  Annual
RFaport 10-K (htpacSabc yzfinvestor’) and Facshbook Anmusal
Report 10-F (https:Arwastor foo.comdfinanciaelsddafault asped .

Sourcer Seo igurs W3



Figure |.3. Cloud traffic, by region, 2016-2021
(Zettabytes)
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Tabhder IV L Soeloctoed acOuitsitions Dy Sic maajor dgitadl pliatformnms, 207T10-20718

NOMm-reslciomtial rooat

2010 11T Eaghah Avenuoe SSTaATe
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R ey ———
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Skype Globhal Sart
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Yarmirmvers T Unitodd Staton Microsoft Corp

I TG aT SOftw arse Savel
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Top 50 World's Most Attractive Employers
Global Business Ranking 2020

Business Students

Google

Apple

Microsoft

Amazon

Deloitte

Goldman Sachs

EY (Ernst & Young)
PwC (PricewaterhouseCoopers)
J.P. Morgan

L'Oréal Group
McKinsey & Company
KPMG

Nike

1 The Boston Consulting Group (BCG)

Morgan Stanley
BMW Group

/ Adidas

L 2

8 Procter & Gamble (P&G)

The Coca-Cola Company

LVMH Louis Vuitton Moét Hennessy
Sony

Bank of America

IKEA

4 IBM

Bain & Company
Johnson & Johnson

7 Unilever

Daimler/Mercedes-Benz
Accenture
H&M

Deutsche Bank
PepsiCo
Facebook

Citi

-
-

0 Heineken

5 Ford Motor Company

47 Credit Suisse

Nestlé

HSBC

Toyota

Barclays

Intel

Volkswagen Group
Dell

Grant Thornton
Samsung

Huawei

AB InBev

UBS
General Motors



Z Increasing demand N Decreasing demand

| i Data Analysts and Scientists | i Data Emtry Clarks
| 2 Al and Machina Learming Specialsts | 2 Administrative and Exacutive Sacretarias
| 3 Big Data Spacialsts | 3 Accounting, Bookkesping and Payroll Clarks
| 4 Diigital Marksting and Strateqy Specialists | 4 Accountants and Auditors
5 Procass Automation Specialists | 5 Assembly and Factory Workers
& Business Devalopment Professionals I [ Business Sarvices and Administration Managers
T Digital Transformation Spacialists I T Cliant Information and Customar Service Workars
B Information Security Analysts I B Ganeral and Oparations Managars
a Software and Applications Developers I a Machanics and Machinery Repairars
10 Imternet of Things Specialists I 10 Material-Recording and Stock- Keeping Clarks
1 Praoject Managers I 11 Fimnancial Analysts
12 Businsss Sanvicas and Administration Managars I 12 Postal Service Charks
13 Databasa and Matwork Professionals 13 Sakes Rep.. Whobkssala and Manwf., Tach. and Sci.Products
14 Robotics Enginsers 14 Ralationship Managsrs
15 Strategic Advisors 15 Bank Tellers and Halatad Clarks
16 Managemant and Organization Analysts 16 Door-To-Door Sales, Mews and Strest Wendors
17 FnTech Enginears 17 Electronics and Telacoms Installers and Reparers
18 Mechanics and Machinery Repairars 18 Human Resources Spaciaksts
19 Organizational Development Specialists 18 Traming and Development Specialists
20 Risk Managemeant Speciaksts 20 Comnstruction Laborers
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https://twitter.com/intent/tweet?text=%D9%81%D9%8A%D9%85%D8%A7+%D9%8A%D9%84%D9%8A+%D8%A3%D9%87%D9%85+%D8%B3%D8%A8%D8%B9+%D8%AA%D9%82%D9%86%D9%8A%D8%A7%D8%AA+%D9%85%D8%A8%D8%AA%D9%83%D8%B1%D8%A9+%D8%B3%D8%AA%D9%8F%D8%AD%D8%AF%D8%AB+%D8%AB%D9%88%D8%B1%D8%A9+%D9%81%D9%8A+%D8%AA%D9%82%D8%AF%D9%8A%D9%85+%D8%A7%D9%84%D8%AE%D8%AF%D9%85%D8%A7%D8%AA+%D8%A8%D8%A7%D9%84%D9%85%D8%AF%D9%86+(%D8%A8%D8%AF%D9%88%D9%86+%D8%AA%D8%B1%D8%AA%D9%8A%D8%A8+%D9%85%D8%B9%D9%8A%D9%86):&url=https://blogs.worldbank.org/ar/voices/sustainablecities/top-7-disruptive-technologies-cities/?cid=SHR_BlogSiteTweetable_AR_EXT&via=Albankaldawli
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POPULATION BY AGE GROUP R

THE TOTAL NUMBER OF PEOPLE WITHIN EACH AGE GROUP E

USYA

TOTAL POPULATION AGED POPULATION AGED POPULATION
POPULATION 13 AND ABOVE 18 AND ABOVE AGED 16 TO 64

6.91 75.9% 67.4% 66.1%

MILLION 5.3 MILLION 4.7 MILLION 4.6 MILLION

e e e e RN | ol . e o



LIBYA -
ESSENTIALHEADUNES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE [ —
A\ CHANGES TO DATA SOURCES FOR INTERNET USERS AND SOCIAL MEDIA USER'S MEAN THAT VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS —

TOTAL MOBILE INTERNET ACTIVE SOCIAL
POPULATION CONNECTIONS USERS MEDIA USERS

= 6.91

80.8%

- MILLION
e URBANISATION:

m. ~ n K. )

11.62

MILLION
vs. POPULATION:

168.1%

3.19
MILLION
vs. POPULATION:

46.2%

6.00

MILLION
vs. POPULATION:

86.8%
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MOBILE CONNECTIONS BY TYPE -

OVERVIEW OF MOBILE CONNECTIONS WITH SHARE BY PAYMENT TYPE AND CONNECTION BANDWIDTH ||
UBYA
NUMBER OF MOBILE MOBILE CONNECTIONS PRE-PAID CONNECTIONS  POST-PAID CONNECTIONS BROADBAND CONNECTIONS
CONNECTIONS AS A PERCENTAGE OF AS A PERCENTAGE OF ALL AS A PERCENTAGE OF ALL  (3G-5G) AS A PERCENTAGE OF
(EXCLUDING I0T) TOTAL POPULATION MOBILE CONNECTIONS MOBILE CONNECTIONS  ALLMOBILE CONNECTIONS

11.62 168.1% 90.8% 9.2% 82.4%

MILLION




Las W FA
Ol FACEBOOK: AUDIENCE OVERVIEW

L0 74 Bl 1HE POTENTIAL AUDIENCE® THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

POTENTIAL AUDIENCE* FACEBOOK'S POTENTIAL QUARTER-ON- PERCENTAGE OF
THAT FACEBOOK REPORTS ~ ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE
CAN BE REACHED USING  COMPARED TO THE TOTAL IN FACEBOOK'S THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE®

5.50 104.7% +5.8% 38.9%

MILLION +300 THOUSAND

(«

UBYA

PERCENTAGE OF
ITS AD AUDIENCE
THAT FACEBOOK
REPORTS IS MALE*

61.1%




w2 P

FACEBOOK ACCESS BY DEVICE

THE DEVICES THAT FACEBOOK USERS USE TO ACCESS THE PLATFORM

PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK PERCENTAGE OF FACEBOOK
USERS ACCESSING VIA ANY USERS ACCESSING VIA LAPTOP USERS ACCESSING VIA BOTH
KIND OF MOBILE PHONE OR DESKTOP COMPUTERS ONLY PHONES AND COMPUTERS

99.3% 0.7% 5.1%

UBYA

PERCENTAGE OF FACEBOOK
USERS ACCESSING VIA
MOBILE PHONES ONLY

94.2%



JAN

PL0 VA B THE POTENTIAL AUDIENCE® THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK MESSENGER ===

= X
FACEBOOK MESSENGER: AUDIENCE OVERVIEW 2

USYA

POTENTIAL AUDIENCE* MESSENGER'S POTENTIAL PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ADVERTISING AUDIENCE MESSENGER'S AD MESSENGER'S AD
CAN BE REACHED USING COMPARED TO THE TOTAL AUDIENCE THAT FACEBOOK AUDIENCE THAT FACEBOOK
ADVERTS ON MESSENGER POPULATION AGED 13+ REPORTS IS FEMALE® REPORTS IS MALE"

4.00 76.2% 37.5% 62.5%

MILLION
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INSTAGRAM: AUDIENCE OVERVIEW

THE POTENTIAL AUDI
ENCE*
THAT MARKETERS CAN REACH USING ADVERTS ON INSTAGRAM
POTENTIAL AUDIENCE" INSTAGRAM'S POTENTIAL PERCENTAGE OF PERCENTAGE OF
THAT FACEBOOK REPORTS ADVERTISING AUDIENCE (15 AD AUDIENCE 115 AD AUDIENCE
COMPARED 1O THE TOTAL " Rg&t;gm Bs% ;TNssmAu:

ING
e UCS,RAM POPULATION AGED 13*

CAN
ADVERTS ON INSTA




TWITTER:

(«

THE POTENTIAL AUDIENCE" THAT MARKETERS CAN REACH USING ADVERTS ON TWITTER f =]
USYA
POTENTIAL AUDIENCE® TWITTER'S POTENTIAL QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT TWITTER REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO THE TOTAL INTWITTER'S THAT TWITTER THAT TWITTER
ADVERTS ON TWITTER POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE®

344.4 6.6% +53% 6.6% 93.4%

THOUSAND +17 THOUSAND




Lot
y

B
sl LINKEDIN: AUDIENCE OVERVIEW s

2021 THE POTENTIAL AUDIENCE* THAT MARKETERS CAN REACH USING ADVERTS ON LINKEDIN rereE—

USYA

POTENTIAL AUDIENCE* LUINKEDIN'S POTENTIAL QUARTER-ON.- PERCENTAGE OF PERCENTAGE OF
THAT UNKEDIN REPORTS ADVERTISING AUDIENCE QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BEREACHEDWITH  COMPARED TO THE TOTAL IN LINKEDIN'S THAT UNKEDIN THAT LINKEDIN
ADVERTS ON LUNKEDIN POPULATION AGED 18+ ADVERTISING REACH REPORTS IS FEMAILE* REPORTS IS MALE*

310.0 6.7% +3.3% 22.7% 77.3%

THOUSAND +10 THOUSAND
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TOP WEBSITES BY TRAFFIC (ALEXA) R

RANKING OF TOP WEBSITES BASED ON TOTAL TRAFFAIC VOLUME IN DECEMBER 2020, ACCORDING TO ALEXA* ===

TIME /DAY  PAGES / DAY # WEBSITE TIME /DAY  PAGES / DAY
0l GOOGIECOM 15M 415 1702 N UVECOM M 235 50
02 YOUTUBECOM 17M 238 o R ARIGATENEWSNET M 108 180
03 GOOGIECOMLY M 495 46 B 218VNET M 25 160
04  FACEBOOKCOM 18M 475 882 14 MAWDOOICOM 2M 508 17
05 YAHOO.COM 5M08S 474 15 BONGACAMS.COM 2M 465 159
06  OPENSOOQCOM 7M255 737 16 KOOORACOM oums S0cidl o0
7 WIKIPEDIAORG M 485 310 v SAVEROMNET M1 140
08 AMAZON.COM 10M 405 994 18 RESEARCHGATENET 2M 35 215
09 MICROSOFT.COM M 295 12 B VIDEOCAMPAGNCO M09S 134
10 AUBCRESSCOM 10M 17 87 20 EBAYCOM 1M 035 79




[N £ . e -

il TOP YOUTUBE SEARCH QUERIES 2

L0 VAR users' TOP SEARCH QUERIES ON YOUTUBE IN 2020 e |

UsTA

" ol 100 ! - B
02 W 2 i B
03 - 2 1 gl N
04 < o 0 4 Fee ]
05 000kl 20 15 wdaddt 10
06 PR 16 social 1
7 HAUSA 18 7 ot
08 Y 18

09 Ll 5 19

10 B )
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